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Whilst it can be a costly investment to start 

off with, wide-format print offers a plethora 

of opportunities for print businesses as it 

opens the door to sectors such as retail, 

out-of-home advertising, banners, flags, 

textiles, home décor, wall, floor and win-

dow graphics, and more. 

Print businesses are constantly push-

ing the boundaries of what is possible 

with wide-format print. One installation that 

stands out is the huge playful building wrap 

on Glasgow’s Argyle Street which was 

installed to celebrate the launch of Channel 

4’s The Great British Bake Off.  

This project saw Talon and OMD pro-

duce a 78ft-tall photorealistic cake print 

which was wrapped across two sides of 

the building. The impactful wrap shows the 

potential of wide-format print as a runner 

against digital out-of-home alternatives. 

In this feature, we take a look at some 

of the innovative work produced in recent 

months by our own wide-format print 

industry members, showing that the possi-

bilities in this sector are endless.

Making an impact

If winning Wide-Format Print Company 

of the Year (under 30 employees) at the 

inaugural UK Graphic Awards isn’t tes-

tament enough, Imageco’s impressive 

portfolio of wide-format work not only looks 

good, but has the good of the environment 

and the local community in mind. 

The Leeds-based company’s award col-

lection is only growing having also taken 

home The Green Award and the Leisure 

and Hospitality Project of the Year award, 

scooping a quarter of the awards up for 

grabs and further cementing its success in 

the wide-format industry. 

As the high street suffered due to a 

drop in footfall caused by the pandemic, 

Imageco set out to reinvigorate its local 

Leeds high street through its Indie Initiative. 

The idea behind this was to give buildings 

on the high street fresh new designs and 

colours in a bid to give back to the com-

munity and rehabilitate Leeds’ shops. 

With the environment always at the 

forefront of everything Imageco does, 

the company also used the initiative as 

an opportunity to show that vibrant and 

eye-catching designs can be produced 

sustainably.

As the pandemic saw the NHS buckle 

under increasing pressure, Imageco also 

helped to raise £5,500 that went towards 

the production and distribution of visors to 

the NHS and care homes around Yorkshire 

and further afield. As a result, the company 

won the Covid Extra Mile award at the Brit-

ish Sign Awards 2020. 

Describing itself as “green at the core”, 

Imageco is always looking at new ways to 

look after the planet. The company uses a 

We never cease to be amazed by the impressive work 

produced by the wide-format print sector. To celebrate this, 

Carys Evans seeks out some striking installations

Wide-Format 

Applications 

November 2021

31

Amazing

installations Amazing

installations 

Register at: www.theprintshow.co.uk | 0117 980 5049 | sales@theprintshow.co.uk

@theprintshow    The Print Show

NEC BIRMINGHAM | HALL 18 | SEPTEMBER 20-22 | 2022

Bringing the industry 
back together

BOOK EARLY TOSECURE ASTAND

Be part of the FIRST LIVE PRINT EXHIBITION in 3 YEARS!
November 2021

26

xxxxx 

W
We are now all familiar with being 

hit by colour wrapped on buildings or 

across the front of shops. It goes with-

out saying that to cover that expanse on 

frontage takes significant amounts of 

substrate. Added to this, the amount of 

ink deployed to cover the substrate can 

also be a challenge.

What’s more, if the signage happens 

to be indoors, you are very likely to 

have people looking at the image of 

a one metre diameter watch from a 

distance of much the same. So if this 

level of scrutiny is going to pass, you 

are going to need a device that can lay 

down ink in large volumes to a very 

high resolution.

Fujifilm has a stable of printers that 

are more than capable of delivering this 

with the Acuity Ultra R2 3200 series 

measuring 3.4m and the 5000 series 

measuring a massive 5.13m wide. The 

printers come in a range of formats for 

configurations in both drying technol-

ogy and colours.

Regardless of the printer you select, 

the key feature of all of them has to be 

the arch-like design to hold the printer 

head itself. When it comes to the need 

to have a simply supported steel arch 

with deflection at the centre of micro-

metres, the issue is not as simple as you 

may think. 

If you upsize the material spanning 

the gap, the material itself has an 

increased weight leading to deflection 

at the centre, complicating the issue 

you are trying to fix. What is needed 

is a clever mix of mass of material for 

strength, over the design of the assem-

bly for rigidity. 

Heavyweights with purpose

Fujifilm has accomplished this but not 

without making the weight of these 

machines a point to consider. It does 

not affect the performance, quite the 

contrary, but you do need to con-

sider where you site the machines. 

The Acuity Ultra R2 3200 series 

weighs 4750kgs and the 5000 series 

is 7740kgs. The weight and industrial 

design of the framework and use of 

linear bearing means the print head 

moves effortlessly across the substrate 

accurately positioning each single ink 

droplet.

So what of the ink heads them-

selves? They are of piezo-electric 

droplet design, producing a resolution 

of 1200 x 1200dpi. There are 2,656 

nozzles arranged across a width of 

108mm of head with a variation of 

droplet size of 3.6 to 14 picolitres 

which allows for the right amount of 

ink deposition depending on the colour 

quality output required.

The Acuity Ultra R2 3200 series

measures 3.4m and the 5000 series

measures a massive 5.13m wide

Making an impact up close

Speed of printing will obviously 

depend on the quality of output 

required but due to the massive size of 

the Acuity Ultra R2 printer, maximum 

output of 265m3/hr can be achieved on 

the 3200 series machine and a whop-

ping 400m3/hr on the 5000.

To gain a better understanding of the 

configuration of each printer, you need 

to look at the colour output and width.

The full line-up

As mentioned, the printers are broken 

into two widths and from that you can 

define each series down to have UV 

or LED lamp technology for drying of 

the ink.

Fujifilm 

Acuity Ultra R2

Brian Sims looks in detail at what makes the new range  

of super-wide inkjet printers able to pin sharp print from far  

away or up close

There are 2,656 nozzles arranged across a 

width of 108mm of head with a variation of 

droplet size of 3.6 to 14 picolitres

Media width - 3200 series 

3.4m
Media width - 5000 series 

5.13m

E Everyone has had that moment of disappointment when a print 

doesn’t meet expectations. Colours can appear washed out, too 

dark, or simply unrecognisable to the original image. 

This is why colour management has always been vital to the 

industry to ensure clients’ expectations are met and print busi-

nesses are able to maintain their high level of standards. Not to 

mention the importance of maintaining brand identity. 

The move to digital printing and our culture’s ever evolving 

technology has meant software has had to grow to meet the needs 

of modern-day businesses. With this in mind, the importance of 

colour management software and the impact it can have on pro-

duction cannot be underestimated. 
Quality is key

The integration of high quality DSLRs and 4K screens means 

we are used to colourful and detailed imagery more than ever. 

The differentiation between monitors displaying RGB and print’s 

traditional CMYK palette has also caused problems for creators in 

matching designs that appear on screen, in print. 

The variation in the numerous types of screens, printers, inks, 

and colours all add to a sense of digital and print disparity, mak-

ing it imperative print companies create profiles to synchronise 

devices and physical products.

A company that understands the importance of colour manage-

ment and its development over the past two decades is Color 

Concepts, which has served the print industry for over 18 years. 

The company’s chief executive officer, Marco Roos, says: 

“Quality has become a commodity and is no longer a magic trick. 

Printers have become more intelligent and consistent and software 

solutions have evolved into fully blown workflow solutions with 

integrations into ERP (Enterprise Resource Planning) and MIS 

(Management Information Software) systems.”

Color Concepts has seen the various innovations and advance-

ments in the sector, both in the US and European markets. 

Roos adds: “We have helped numerous companies over the 

past 18 years with the development and introduction of innovative 

colour and data solutions. Our technologies allow for rapid ink 

changes in printers, without losing quality or colour consistency. 

“This is all on top of our advanced training programs, that we 

have offered to thousands of colour professionals around the 

world.”
The role Color Concepts has played in the industry is not only 

an example of how a company can adapt to technological innov-

ations, but also how a company can offer a solution that may not 

have previously existed.
Roos says: “Color Concepts started as a one-man consultancy 

business 18 years ago and evolved into a cloud service business 

with two fully equipped testing and colour profiling laboratories in 

The Netherlands and USA.”
The surge of new software and data companies over the 

Colour Management

In an industry where quality and accuracy are key, 

David Osgar looks at the importance of colour management 

software in print production

The devil’s in the detail
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Christophe Aussenac was inaug-

urated as FESPA’s 18th  President 

at the recent FESPA Global Print 

Expo 2021 in Amsterdam. 

Aussenac will serve as presi-

dent for a three-year term and 

replaces Christian Duyckaerts 

who he has supported as vice 

president since 2017.

Duyckaerts has been appointed 

FESPA’s Asia Ambassador 

and will return to general dut-

ies involved in being a FESPA 

Board Member. 

A FESPA Board Member 

himself  since 2014, Aussenac 

currently leads FESPA France, 

and has played a large role in 

the establishment of FESPA’s 

Southern European Congress. 

He also is a founding director of 

Autorise Toute Creativité (ATC) 

which provides a range of inter-

ior, outdoor signage, graphics, 

display, and point-of-sale ser-

vices. 
Commenting on his recent 

appointment, Aussenac says: 

“Assuming the Presidency dur-

ing FESPA’s fi rst live event 

since 2019 is a proud and emo-

tional moment after such an 

extraordinary period in our pro-

fessional and personal lives. 

“As a specialty printer myself, 

I believe that FESPA has a vital 

role to play in supporting our 

global community to continue to 

evolve, innovate and rise to the 

challenges and opportunities that 

face us, in particular the impera-

tive to place more emphasis on 

environmental responsibility.”

He adds: “This is a critical 

time for our members. The 

prolonged global pandemic 

has put multiple pressures on 

print businesses, and owners are 

now re-building and reimagin-

ing their future, with a stronger 

focus than ever on topics like 

production effi  ciency, diversifi -

cation and automation.”

Alberto Masserdotti and 

Wouter Van As were both 

appointed as new members of 

the FESPA Board whilst Anders 

Nilsson and Enrico Steijn 

stepped down. 

FEPSA welcomes 18th  President 

Christophe Aussenac is FESPA’s 18th President having previously served as 

Vice President of Christian Duyckaerts

The Antalis Packaging division 

of Antalis has appointed John 

Garner to the newly created 

role of head of innovation and 

design.
Garner, who previously 

served as head of business 

development at the company, 

will now work with customers 

to help them respond to environ-

mental challenges, with a focus 

on research, collaboration and 

education.

Antalis says the appointment 

is in response to the increasingly 

complex needs of customers 

seeking to fulfi l their grow-

ing requirement for packaging 

materials, while at the same 

time trying to improve the sus-

tainability and carbon footprint 

of their businesses.

“I am passionate about the 

environment, but I am also very 

aware that what we have seen 

happen during the last couple of 

years is a hasty reaction against 

plastics, which is eff ectively 

shifting the burden elsewhere 

– there is quite a lot of green-

washing out there now,” Garner 

says. 
“Fibre-based products are 

recyclable so we won’t see 

them fl oating in the sea, but 

they come with a carbon impact 

of their own, which cannot be 

ignored.”

Garner will engage with 

a range of organisations and 

institutions such as universi-

ties, trade bodies and the CBI, 

to help lead and infl uence the 

debate around packaging and 

understand what can be done 

to minimise the impact of all 

aspects of the supply chain. 

He will also work within 

Antalis to research and develop 

new substrates and explore new 

technologies to help customers 

to meet their business needs.  

John Garner was previously head 

of business development at Antalis 

Packaging 

Antalis Packaging hands role to Garner Substrate processing, printing and con-

verting solutions provider, Bobst, has 

appointed Helen Reaney-Jerome as its 

new head of customer care for the UK 

and Ireland.

Reaney-Jerome will assume respons-

ibility for leading a strategic review of 

customer care operations and processes, 

while she will also liaise with customers 

on a daily basis and oversee the day-to-

day running of the customer care team. 

She replaces Alan Letford, the former 

head of customer care, who retired ear-

lier this year. 

“After a very short time, I already 

feel like part of the Bobst team,” Rea-

ney-Jerome says.

Bobst commits to 

customers with new hire

Helen Reaney-

Jerome 

previously 

worked for 

advanced 

technology 

company 

Meggit

HMG awarded Silver Medal 

John Falder received the award at the British 

Coatings Federation Awards Dinner

John Falder, chairman of HMG Paints, 

has been awarded the Silver Medal, the 

coatings industry’s highest honour, at 

the British Coatings Federation (BCF) 

Awards Dinner.

Instigated by Leslie Silver upon his 

retirement in 1980, the Silver Medal 

recognises those who provide out-

standing service and an exceptional 

contribution to the industry.

Falder has been involved in the 

industry and with the BCF for over 40 

years, taking a leading role in devel-

oping industry initiatives such as the 

apprenticeship training scheme and 

the Coatings Care health, safety and 

environmental programme.

Tom Bowtell, chief executive of the 

BCF, says: “John exemplifi es the com-

mitment to the industry that the Silver 

Medal was developed to recognise. 

He has been a prominent fi gure in the 

coatings industry and is a huge advo-

cate of the BCF.”

By Carys Evans

Editor

     @printmonthlyed

By Carys Evans

FESPA President 

18th
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A three-year contract extension 

has been awarded to Adare SEC 

for the end-to-end processing 

of the annual NHS GP Patient 

Survey.
The postal survey provides 

information on overall patient 

satisfaction with primary care 

services and overall experiences 

in accessing services.
The survey is carried out by 

market research company, Ipsos 

MORI, which in it’s last survey 

sent out around 2.41 million 

postal questionnaires to GP 

registered adults in England. 

The survey which was carried 

out between January and March 

2021 received around 850,000 

completed responses, making 

for a national response rate of 

35.3%.
Chief commercial officer for 

Adare SEC, Allan Rowan, says: 

“Our relationship with Ipsos 

MORI is long standing and we 

take great pride in assisting 

them with their essential work 

on behalf of the NHS. 
Adare SEC, which employs 

around 400 workers, has 

become a trusted expert in cur-

rent integrated communications, 

particularly after its multi-mil-

lion software and hardware 

investment.”Rowan adds: “This is a true 

partnership approach, enabling 

us to confidently approach Ipsos 

MORI with process improve-

ment suggestions and to 

continually fine-tune operations 

together to ensure the best pos-

sible outcomes.”The contract extension comes 

after a turbulent year and a half 

for the NHS and its partners. 

News outlets have recently 

highlighted the strain on routine 

and primary services, making 

the need for research into user 

satisfaction all the more import-

ant. 

NHS contract extension

Adare SEC oversaw the end-to-end processing of annual NHS GP Patient Survey

Developer of specialty printing systems 

for commercial and in-plant printer 

operations, Xante, is celebrating its 

32nd anniversary.“We are proud to have been produ-

cing commercial print equipment and 

software that has enabled professional 

printers to be more efficient and prof-

itable over the last 32 years,” Robert 

Ross, Xante president and chief exec-

utive officer says, adding: “Affecting 

people’s lives for the better is the best 

reward. We are and always have been 

committed to print.”The company first started out pro-

ducing high resolution Postscript RIPs 

and has gone on to produce its X16 and 

X33 UV flat-bed printers. 

Xante celebrates 32 
years in business

An expansion strategy has 

helped print and design 

solutions provider, Fountain 

Print, move into a number 

of markets and access new, 

profitable work.The Bristol-based company 

traditionally focused on offset 

sheetfed litho, specialising in 

point-of-sale and retail, but in 

recent years has switched its 

attention to digital sheetfed 

printing.This strategy accelerated 

in early 2020 when Fountain 

Print employed staff from 

Display Matrix, a nearby 

exhibition company that 

ceased trading near the start 

of the Covid-19 pandemic. 
Now rebranded as Fountain 

Print & Display, the company 

operates as the display and 

events arm of Fountain Print.
As part of this effort, the 

company has invested in a 

number of new machines, 

including a HP Latex R2000 

printer.
“With our in-house print-

ing and finishing facilities, 

we are able to offer a rapid 

response to quite specific 

requirements, and while we 

are still exploring the versatil-

ity and features of the new HP 

Latex R2000, we are discov-

ering new opportunities every 

day,” Fountain Print director 

David Peters says.

Fountain Print installed its new 

HP Latex R2000 in April

Xante has been 
operating in the 

print industry for over three decades 

Fountain Print finds profit paths
Flexographic printing and converting 

solutions provider, Edale, has extended 

its agent network to Dubai in the United 

Arab Emirates, with the appointment 

of Phoenix Colour Technologies as an 

exclusive distributor.
Phoenix, which has been active in 

the printing and packaging industry 

for over 15 years, will now distribute 

Edale technology across the UAE, Pak-

istan, Saudi Arabia and Qatar.

Edale’s flexographic printing and 

converting machines are suitable for 

use across the label and carton pack-

aging sectors.Darren Pickford, sales director at 

Edale, comments: “We have every con-

fidence that our combined efforts will 

strengthen the brand awareness and 

growth of flexographic technology and 

print expertise in this region.”

Edale extends network

The distribution deal covers the 
UAE, Pakistan, Saudi Arabia and Qatar

Celebrating 75 years 
of Herbert Walkers 

Herbert Walkers has been serving the print 

and packaging industry for 75 years 

Family-owned Herbert Walkers has 

been providing print and packaging 

solutions since 1946. 
The Shipley-based company special-

ises in taking projects from concept to 

shelf all under one roof. 
Having started out as a printer of 

shade cards for knitting yarn and 

of knitting patterns, Herbert soon 

expanded into other commercial work 

and greetings cards before diversifying 

into the packaging sector.
Today, Herbert is fully established in 

the packaging sector having provided 

solutions for well-known brands such 

as Hotel Chocolat. The company says its success is 

the result of an “agile approach to 

responding to market trends” which 

has in turn “characterised its growth 

and customer-oriented approach down 

the decades”. 

By David Osgar 
Online editor       @pmdavidosgar
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‘Automation’ has been a major buzzword 

in the industry for a number of years now, 

with manufacturers and suppliers alike 

waxing lyrical about the advantages this 

offers to print-service-providers (PSPs) of 

all shapes and sizes.

One area that has benefitted signifi-

cantly from advancements in automation is 

feeding and collating, with improvements 

to this technology helping users make sub-

stantial savings in terms of time and costs 

across their business.

With this in mind, we take a look at some 

of the latest solutions on offer in this market 

and how they will help PSPs become more 

efficient across their production setup.

Highly responsive

Intelligent Finishing Systems (IFS) offers a 

range of machinery within this market, with 

its managing director, Eric Keane, saying 

that the latest systems will offer greater 

automation as well as faster and easier 

set up for maximum uptime and increased 

production capacity.

“While these highly responsive solutions 

may require more of a financial commit-

ment, smoother set up cuts makeready 

time,” Keane explains, adding: “ROI 

[return on investment] is also considerably 

improved by the ability to quickly complete 

a greater variety of jobs in terms of product 

range and run lengths.

“The latest automated solutions help 

operations maximise production cap-

acity and eliminate bottlenecks. By not 

upgrading, printers may struggle to 

manage the increasingly diverse jobs they 

are being asked to run. With run lengths 

getting shorter, makeready times need to 

be faster to maximise profitable produc-

tion.

“Horizon’s simple and intuitive set-up 

and control interface enables operators 

to produce high quality results quickly 

and efficiently. Those with more than one 

Horizon system will immediately feel at 

home thanks to its universal icon-based 

commands and simple navigation fields. 

Those operating one for the first time will 

quickly get to grips with its easy-to-navi-

gate prompts.”

With this, Keane draws attention to the 

latest additions to the collator family in 

the form of the new VAC-L600H six-bin 

and VAC-L1000 10-bin air suction col-

lators that he says allow for expanded 

paper size capacity – up to 610mm in 

length – to produce A4 landscape booklets 

efficiently. 

“Ideal companions for the Horizon SPF-

200L bookletmaker and Horizon StitchLiner 

MKIII, they feature improved feeding 

Feeding

and Collating

Critical components in many print production setups, 

Rob Fletcher takes a look at the latest developments and 

advancements with feeding and collating technologies 

Appetite

for success
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Minuteman Press has 

expanded its UK franchise 

network with the opening 

of a new site in Hove near 

Brighton.Romi and Russell Pinsent 

purchased the long-running 

independent print shop, 

TJ’s Branding Solutions, 

through Minuteman Press 

International’s conversion 

programme.Romi Pinsent says that the 

new Minuteman Press shop 

will seek to carry the legacy 

of TJ’s Branding Solutions, 

with plans in place to expand 

its products and services 

through Minuteman Press to 

benefit the community.
“We are looking forward 

to providing more in-house 

offerings to our custom-

ers,” she says, adding: “Our 

Xerox digital machine will 

allow us to complete larger 

print jobs in-house. “We intend to build 

long-lasting relationships 

with our existing custom-

ers, so they come back and 

feel valued as we work hard 

to help them grow their 

business. Alongside dir-

ect marketing to grow the 

business, we believe posi-

tive experiences and word 

of mouth referrals will help 

us spread the word about 

Minuteman Press in Hove.”

Amberley Labels relishes in print brief 

Amberley produced 3,000 limited edition labels featuring artwork by hand lettering artist, 

Oli Frape to raise money for charity

Romi and Russell Pinsent 

are the owners of the new 

Minuteman Press Hove site

Durst-owned Vanguard 
to open site in Italy Vanguard Digital Printing 

Systems, which was acquired 

by digital printing technol-

ogy manufacturer, Durst, last 

year, is opening a European 

branch in Italy.The Georgia-based com-

pany is a manufacturer of 

printing systems for sign-

age, decoration, business 

equipment, industrial and 

packaging sectors.Through Vanguard Eur-

ope, this portfolio will also 

be available to the European 

markets via its branch in the 

Italian town of Brixen.
Whilst Durst acquired the 

company, it still remains 

independent and under the 

helm of founder and chief 

executive officer, David Cich. 
The new location will be 

placed adjacent to Durst’s 

headquarters which com-

prises of over 5,000sq m of 

factory space. Christoph Gamper, 

chief executive officer and 

co-owner of Durst Group, 

says: “Despite the difficult 

pandemic period, this is a 

clear signal to the market for 

large-format printing sys-

tems. 
“With this step, we offer 

our customers new opportun-

ities for production excellence 

and, in combination with 

innovative workflow and 

ERP (enterprise resource 

planning) solutions, a com-

plete production chain from 

pixel to output.”

New Minuteman Press site

The new site will be located in 

Brixen, Italy adjacent to Durst’s 

headquarters 

Amberley Labels, part of the Coveris 

Group, has produced a limited collec-

tion of labelled bottles for Sheffield 

Sauce brand, Henderson’s Relish.

A total of 3,000 labels were pro-

duced featuring designs by lettering 

artist, Oli Frape. The labels are said to 

have been created using a “first-of-its-

kind” print process.Frape is a lettering artist based 

between London and Sheffield and has 

produced work for brands such as Mer-

cedes, Tesco, Hovis, The Telegraph, 

Timeout Magazine, and more. 

The collaboration with Frape isn’t 

the first time Amberley has produced 

special labels. The company created 

commemorative bottles for Sheffield 

United and Wednesday football clubs 

in team colours. On this occasion, the label designs 

were produced as part of a drive by 

Amberley to raise money for the 

children’s hospital charity, Bears of 

Sheffield.According to the label producer, 

Amberley is the only manufacturer in 

the UK to combine creative use of data 

with hybrid print technology to create 

‘one-off’ labels. Andy Wilson, colour director for 

Coveris’ Graphics, Labels, and Boards 

division led the project. He comments: 

“We are so proud to have worked on 

this project with both Henderson’s 

and Oli and hope that our hard work 

to deliver a completely one-of-a-kind 

solution really pays off for the charity.

“Having spent the last 18 months 

investing and trialling new print tech-

nology, we have found a new sweet 

spot for the use of dynamic, data 

driven personalisation – made possible 

through the opportunity to be involved 

in the full creative process.”
Wilson adds: “This has enabled us 

to really push the technical boundaries 

of our own print technology through a 

more inclusive design process.”

Henderson’s Relish has been produ-

cing its secret recipe since 1885 and 

it is said to only be known by three 

family members. The brand caused a stir when sing-

er-songwriter KT Tunstall described 

the sauce as “the best non-alcoholic 

liquid on the face of the planet”. 

Seb Waxman of Henderson’s, adds: 

“From all the team at Henderson’s, 

we’d like to thank the staff at Coveris 

for all their hard work on this project. 

With their help we have created some-

thing amazing to raise money for The 

Sheffield Children’s Hospital Charity. 

“Their support and passion for creat-

ing something unique for such a great 

cause has been fantastic. We are all 

over the moon with the outcome and 

we think the people of Sheffield will 

love this label.”

By Carys Evans 
Editor       @printmonthlyed

By Rob Fletcher

By Carys Evans

270+ Foilco foils have been digitally scanned 

in true likeness, allowing printers, creatives 

and brands the opportunity to choose and 

specify foils online.This is what happens…

For more information visit
foilco.com/foil-scans
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Gary Bagstaff, director of Sauce, first cut 

his tooth in the print and sign industries 

when he started out as a trainee estimator 

within a signage company at the age of 

20. According to Bagstaff, he instantly 

knew it was something he wanted to do 

for himself one day. 

With this motivation in mind, he pur-

chased a used Encad Novajet printer 

and began printing canvases of pop art 

images which he backed onto wooden 

frames made by his dad and sold at a 

weekend market. 

For four years, Bagstaff sold prints 

at the market alongside his day job and 

when the print company he worked for 

at the time went bust after six months, it 

gave him the push to set up his own busi-

ness. In 2010, Print Sauce was formed 

and in 2011, Bagstaff took on a 50% 

business partner. 

Having started out in a friend’s garage 

as a one-man-band, business looks a 

little different today and Bagstaff now 

operates from a 300sq m site in the 

Welsh town of Caerphilly with a team of 

11 by his side. 

The company now occupies three 

industrial units - one for the office, 

one for production and one for vehicle 

branding. Over the years, Bagstaff says 

the company’s typical project value has 

grown and the type of clients it works 

with has changed from start-ups to cor-

porate, healthcare, and education. Last 

month, Print Sauce had a rebrand and the 

company now operates solely as Sauce. 

Describing the range of work the 

company now produces, Bagstaff says: 

“We do shop signs, interior wall graph-

ics, vehicle graphics, and basic display 

stands. In-house we have large-format 

printers, laminators, mounting tables, 

and our own CNC (computer numerical 

The installation of 

graphics for Diesel 

stores in Carnaby 

Street, London is 

one of Bagstaff’s 

favourite jobs

familiar with in terms of his own team. 

He explains: “In Wales, there’s no 

apprenticeship programme for sign-mak-

ing or printing and that’s caused us an 

issue. We’ve been going for 11 years, 

and we’ve tried a few times to take on 

apprentice sign-makers but there’s no 

colleges in Wales that offer that quali-

fication. 

“We’ve got one member of staff that’s 

on an apprenticeship at the moment and 

she’s in the print department operating 

the printers and doing the basic stuff 

there. The college we’ve gone through 

is basically trying to adapt a business 

admin apprenticeship to suit what she’s 

doing and it’s not right.”

Another issue in terms of staffing that 

Bagstaff notes is a lack of skilled staff 

in areas such as vehicle wrapping and 

sign installation. “I think the people who 

do those jobs are tending to set up on 

their own now as contractors,” he says, 

controlled) cutter.” A humble guy, Bag-

staff adds: “We won Vehicle Wrap of 

the Year in 2019 at the Sign Awards so 

we’ve done some good work, I guess.”

For Bagstaff, awards such as these 

have been a source of inspiration and 

an opportunity to see what companies 

ahead of Sauce are doing. He also credits  

support from industry members such as 

Sam Armstrong of Make it Happen. 

Growing pains

As with growing any business, it’s not 

always plain sailing. Having entered the 

industry as a trainee, Bagstaff has experi-

enced first-hand the journey of starting 

out and having to work his way up to 

owning his own company. The print and 

sign industries are often said to have 

limited entry routes with little courses 

or qualifications designed to encourage 

young people into the industry. 

This is something Bagstaff is all too 

Creating a stir

From a friend’s garage to a 300sq m site, Sauce has been  

growing ever since its inception in 2011. Carys Evans spoke to  

Gary Bagstaff, director of the company about the process

I want to grow the business so I can step away 

from day-to-day tasks and concentrate on 

business development

Company

founded

2010 L
Like almost all other industries, the sports 

market has felt the full impact of the 

pandemic over the past 18 months or 

so, with many events being cancelled 

or postponed, while fans were unable to 

attend games and matches due to Covid-

19 restrictions.However, despite these limitations, 

there was still plenty to cheer about. From 

Team GB’s athletes’ heroics at the Olympic 

Games in Tokyo, to England reaching its 

first national team football final since 1966, 

we have been treated to many sporting 

highlights.While fans were absent from events until 

recently, one ever-present feature in the 

sports sector throughout the pandemic has 

been print. Here, we pay tribute to some 

of the work done by printers in the sports 

industry and celebrate their success.
Knockout print 

First up, Ringcraft Boxing Facilities, which 

has been manufacturing and hiring boxing 

rings for more than 25 years, produced a 

series of graphics for the December 2020 

boxing match between Britain’s Anthony 

Joshua and Kubrat Pulev of Bulgaria.

Joshua and Pulev went toe-to-toe for 

the WBA Super, IBF, WBO and IBO heavy-

weight titles at the SSE Arena in London, 

where only a limited number of fans were 

permitted due to Covid-19 rules. Keen 

to impress those in attendance, as well 

as the millions watching on television at 

home, Ringcraft used its Jetrix LXiR320 to 

print a range of graphics to be displayed 

at the venue.Aside from the graphics and banners 

that were used for the fight, which Joshua 

won by knocking out Pulev in the ninth 

round, Ringside also produced materials 

for a number of other events that took 

place at the venue during December.

Mike Goodall, managing director of 

Ringcraft, comments: “We are known 

across the industry for producing the 

graphics for many of the boxing events 

across the country. In fact, during the 

course of December we produced the 

banners for five shows that were going on 

at Wembley Arena. “Due to the pandemic and restrictions 

on audiences attending, the venue needed 

Wave your flag

SportingSuccess
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In a year of sporting highlights and heartbreaks, Rob Fletcher

takes a closer look at the role the print industry played in major 

events and competitions around the world
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Editor's note

Hello everyone, I hope you’re all having a great 

month so far. I am really enjoying seeing the weather 

start to turn and the trees begin to change colour. Fes-

tivities such as Halloween and Bonfire Night always 

get businesses’ creative juices flowing and we love 

to see all the print finishing techniques used to bring 

printed products to life. 

In this issue, we have some cracking stories includ-

ing the growth of Northern Flag’s workforce by 25%. 

This is particularly nice to see after a rocky 18 months 

of furlough and drops in employment. A range of new 

developments in technology also prove that the print 

industry really doesn’t stand still. 

Over in features, I look at what we can expect from 

the upcoming FESPA Global Print Expo in Amster-

dam this month. Rob Fletcher explores the latest 

management information systems (MIS) and feeding 

and collating systems, as well as celebrating the print 

industry’s huge part in some of the world’s largest 

sporting events. 

You may also have noticed that Print Monthly has 

a slightly different look this issue. Founded in 2006, 

we felt it was time to give the industry’s trusty trade 

magazine a revamp and a refresh. We hope you like it!
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Research by not-for-profit 

organisation Two Sides, 

has revealed that 46% of 

UK consumers believe that 

paper and paper packaging 

is wasteful.The study was under-

taken by Two Sides, along 

with independent research 

company, Toluna, which 

both seek to understand 

the changing perceptions 

towards print and paper by 

consumers.Two Sides and Toluna 

report that only 12% of 

18-24 year olds believe the 

recycling rate of paper is 

above 60%, a statistic the two 

companies find worrying, 

especially considering the 

publics’ increased awareness 

around the environment. 
Statistics from the Euro-

pean Paper Recycling 

Council and Eurostat in 

2019 and 2020 state that 

56 million tonnes of paper 

was collected and recycled 

in 2020, with paper pack-

aging having an even higher 

recycle rate of 85%. Jonathan Tame, manag-

ing director of Two Sides 

Europe, says: “This report 

shows there are many 

environmental misconcep-

tions surrounding print and 

paper products. We need 

to inform consumers of the 

high recycling rate and how 

paper is an important raw 

material in the circular econ-

omy.”

Film Science Lab opens to 
support ‘No Waste’ strategy

Coveris has launched a state-of-the-art Film Science Lab at its Winsford films facility in Cheshire 

The latest study from Two 

Sides has revealed the 
misconceptions consumers 

have around paper recycling 

Maltesers gets new 
eco-friendly packagingConfectionary company, 

Mars Wrigley UK, has part-

nered with Metsä Board to 

make the packaging for Mal-

tesers fully recyclable. 
The new box will replace 

the black PE liner previ-

ously used from the boxes 

switching it with a dispersion 

coated barrier which is fully 

recyclable, biodegradable, 

and compostable.Maltesers boxes have been 

on shelves since 1930, mak-

ing the latest step a reflection 

of how the brand is evolving 

with changes in the industry. 
Packaging company, 

Metsä Board, helped Mars 

with the new design which 

will reduce the company’s 

annual plastic usage by 82 

tonnes. The dispersion coated 

barrier paper board has 

replaced the PE plastic liner 

and is made of fresh fibres 

which are fully traceable to 

Northern European forests. 
The recent changes in 

packaging have seen Metsä 

Board win recognition for 

their eco-friendly designs, 

with its most recent success 

being at the 2021 European 

Carton Excellence Awards. 

The Finnish company’s 

paperboard was used in the 

winners of the Public Award 

and the General Packaging 

Platinum Award.

Environmental warning issued

The well-known Maltesers 

chocolate box has replaced 

its black PE liner with a new 

recyclablesolution

Packaging manufacturer, Coveris, has 

opened a new state-of-the-art Film Sci-

ence Lab in support of its ‘No Waste’ 

strategy.The Lab is located at Coveris’ Wins-

ford films facility in Cheshire, UK 

and will help support the company’s 

research and development of innova-

tive solutions across its entire product 

range.
Coveris has set out a ‘No Waste’ 

strategy which seeks to remove waste 

across its operations, packaging, and 

the products it protects. The new Lab 

will help the company to achieve these 

goals.
This involves the development 

of new and improved recyclable PE 

(polyethylene) films for food and non-

food applications. In a bid to achieve this, the Lab 

will target material reduction through 

downgauged films, the development 

of recyclable barriers, and laminate 

replacements.The 2022 UK plastic packaging tax 

(PPT) has been a driving factor in 

the need for a lab such as this and 

as a result, it also supports food-safe 

recycled content application through 

mechanical sources. This includes 

its own reprocessing operations and 

closed-loop partnerships. 
From April 1st, 2022, the UK gov-

ernment will introduce the PPT which 

is a new tax on plastic packaging. The 

goal is to encourage the use of recycled 

material in plastic packaging through 

the charge of £200 per tonne for all 

plastic packaging items manufactured 

or imported into the UK containing 

less than 30% recycled plastic. 

Mike Richardson, technical director 

of the Winsford site, says: “Having led 

the technical development of PE films 

for over 25 years, the new lab marks 

the next step in our journey to offering 

an even more sustainable solution – 

not only maximising the recyclability 

of our products, but also their recycled 

content. “Food safety and operational 

assurances are paramount in the 

consideration of new materials, par-

ticularly recycled films, therefore 

having a dedicated scientific resource 

and test facility to mitigate risk and 

accelerate development enhances our 

existing capabilities and provides huge 

benefits for our customer base and the 

wider industry moving forward.”

The new Winsford lab will work 

alongside other research and develop-

ment centres within Coveris such as 

the Group’s analytical support lab and 

testing facility in Austria. 
In addition to this, the company’s 

Louth site in Lincolnshire, UK has 

recently launched a satellite test lab 

which will allow it to provide solutions 

for the beverage films sector such as 

shrink, heat and ink testing.

By Carys Evans 
Editor       @printmonthlyed

Plastic Packaging Tax begins 

April 1st, 2022 

By David Osgar

By David Osgar

An exciting new range of sustainable metallized paperboard 

products developed for digital print production

www.denmaur.com

Please contact your local Denmaur offi  ce 

for further information, swatches, plain 

and printed samples or visit 

www.denmaur.com
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It is a certifi ed plastic free product on a Carbon Balanced board 

substrate. It’s completely sustainable and 100% recyclable!

•  A foil board substrate rather than a selective foil embellishment

•  No limitations in the amount, size, complexity or number of foil 

colours that can be created at the same time.

•  Works perfectly on dry toner, inkjet and HP digital presses.

•  Proven to run at commercial speeds with no build-up of static.

 • Allows in-line foil embellishment with existing digital press.
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